
 
INTERSPORT launches mission  

to help people find their place in sport 
 

Study shows that 66% of people say they still haven’t found their place in sport,  
with 88% saying that they don’t see themselves as athletes.  

 

 
 
Thursday 23 January 2020 - Bern, Switzerland. INTERSPORT, the world's leading sports 
retailer, launches “Wherever You Take Training”, the first chapter of a multi-category 
brand platform to reinforce the brand’s essential place at the beating heart of local sport. 
 
Created with advertising agency WE ARE Pi, the new brand platform, “Heart of Sport”, tells 
real stories from local communities. It reminds people that wherever they take sport, 
INTERSPORT has the products, people, advice and enthusiasm to get there. With revenue 
now topping twelve billion euros, INTERSPORT’s new brand-led growth plan comes as the 
broader retail industry is undergoing radical change driven by changing consumer behaviour, 
digital transformation and competition from larger online players.  
 
“Heart of Sport” is the result of INTERSPORT’s most comprehensive piece of international 
consumer research to date, with over 1,600 customers in the UK, Germany, and France. 
The key finding: Everyone needs a place in sport. The research reveals an unfortunate truth; 
66% of people say they still haven’t found their place in sport, with 88% saying that they 
don’t see themselves as athletes.  
 
Where, how and with whom people do sport is key to getting the most out their chosen 
activity, from an emotional, physical and psychological point of view. From your team or 
training buddy, to the terrain you’re on and the equipment you use - each ingredient helps 
build confidence and pride, giving you more enjoyment and getting you closer to your 
goal(s), whatever they might be. By building on its closeness to local sport communities, 



 
INTERSPORT is investing in seasonal brand storytelling to connect emotionally and 
physically to its customers, however they interact with sport. 
 
INTERSPORT CEO Steve Evers says, “INTERSPORT is a hyper local sports retailer run by 
sports enthusiasts who combine expertise with the advantage of global buying scale to 
create the best value for our customers. We exist to serve and champion the beating heart of 
sport.” 
 
Through its continued investment in local sports communities, INTERSPORT is the world’s 
largest physical sporting network, and has become an essential pillar for communities that 
rely on the brand’s expertise and support for leagues, clubs and burgeoning local sport 
scenes. 
 
Evers continues, “What better partner to help a new generation of curious sports enthusiasts 
than INTERSPORT? Our employees across the world live and breathe local sport in every 
category and form, from global sports like football, to thriving local sport scenes, like 
handball in Germany or surfing in Australia.” 
 
Launching mid-January, the first two chapters of “Wherever You take Training” take 
viewers on a fascinating journey through some of the most unique and interesting 
communities in sport. From the stereotype-busting presence of Scotland’s strongest woman 
Emma-Jane Smith, to inner city London community champion Foysol Miah, training kids at 
the Steel Warriors gym made from upcycled melted down knives. Coming out in February, 
the third and fourth chapters tell the story of two German runners who are taking the sport to 
unexpected levels and locations. 
 

 
 
Barney Hobson, WE ARE Pi Executive Creative Director concludes, “The Heart of Sport 
doesn’t lie in corporate boxes or champagne-sponsored receptions, but in the 

https://www.steelwarriors.co.uk/


 
neighbourhood streets people run on and the forgotten warehouses they train in. Wherever 
you look, you find people taking sport to incredible places.” 
 
“Wherever You take Training” will run across Europe (France, Germany, The Netherlands, 
Sweden, UK, Spain, Norway, Finland, Denmark, Switzerland, Greece, Slovenia), China and 
Australia.  
 

- ENDS - 
 

Notes to editors 
 
“Wherever You Take Training” assets 
30” main edit https://youtu.be/TDwXzJz77bo  
Emma-Jane Smith https://youtu.be/_dltrlj5zYU  
Foysol Miah https://youtu.be/LSxTrSFgOWw  
 
Link to credits 
 
For more information about “Heart of Sport”, hi-res images and videos, or to request 
an interview with INTERSPORT CEO Steve Evers and WE ARE Pi Founder & CEO Alex 
Bennett Grant, please contact:  
 
Hooton, Chelsea Papish: chelsea@hooton.co  / +31 (0)20 261 93 88 
 
About INTERSPORT and The Athlete’s Foot  
With retail sales of EUR 11.9 billion in 2019 and around 5,500 affiliated stores in 43 
countries, INTERSPORT is one of the world's leading sporting goods retailers. In December 
2012, INTERSPORT acquired the Athletic Streetstyle banner, The Athlete's Foot, with 
around 560 stores in 30 countries and retail sales of EUR 0.4 billion in 2019. In total, the 
INTERSPORT Group has a turnover of EUR 12.3 billion is represented in 57 countries on all 
five continents. 
 
ABOUT WE ARE Pi 
WE ARE Pi is an Amsterdam-based international Ideas Company, founded in 2011. Guided 
by the promise to ‘Never Settle’ WE ARE Pi deliver integrated strategies and innovative 
creative platforms for clients including Heineken, LEGO, TED Conferences, INTERSPORT, 
Nikon, Redbull, Desigual, InsingerGilissen and Ace & Tate. www.wearepi.com 
 
EMMA-JANE SMITH 
This is the story of Emma-Jane, an incredibly inspiring woman who exceeded all 
expectations by breaking the barriers built by those who told her what she could and couldn’t 
do, who she could and couldn’t be. Emmajane took inspiration from her life in the Scottish 
countryside and her passion for breaking difficult horses into her training practice. 
Emmajane wanted to be stronger to ride better and more often. 
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“I’ve always got a hunger to push myself.” She started training at her local gym but a few 
people made her feel out of place. “You have to be really careful about who you surround 
yourself with... to prove them wrong, I did better than I did before. That’s when I won the 
European championship.” 
 
She decided to build her own gym in her barn where she can focus on herself. “It reminds 
me how independent I am and how strong I can be on my own” She calls it being “Farm 
Strong”. “Nobody tells you how to do that correctly... I just want to be the best that I can be. I 
want to keep pushing a bit further, I want to keep showing a new benchmark.” “It makes me 
feel really happy when I push myself. I can achieve great things and hopefully can inspire 
people along the way.” She found her community. A strong network of supportive friends. “It 
made me a lot stronger.”  
 
She then went on to become Scotland's strongest woman, surprisingly early in her training 
journey, and made history by being the first ever woman to lift the historic Dinnie stones 
bare-handed. A total weight of over 333kg! “Being Scottish, the history of the stones meant 
so much to me...I am going to lift them again!” When asking Emma-Jane what message she 
would like to share with the world she replied: 
“You have to make sure you always celebrate yourself and little moments. Have fun, see 
what happens. It’s a great thing to feel like you accomplish something personally.” “You have 
to be aware of what you are thinking in your sport practice or even in everyday life to make 
sure you can achieve what you want to achieve. It does take practice to believe in your 
abilities.” 
 
FOYSOL MIAH 
Foysol Miah is a rare character whose life's ambition is to give local youth a positive purpose 
through training. "Sport is a wonderful thing, it breaks barriers, it gives them an identity. It 
brings people together, it brings the best out of people.” Originally from Bangladesh and now 
a true Londoner and dad of four, Foysol says his kids are his inspiration and drive for doing 
his best in the world everyday. “A child needs to feel special, they need to build confidence 
to be the best version of themselves. I am fascinated by how you put a seed into the ground 
and it can turn into something. It’s the same thing with a kid and with a plant. What you put in 
is what you get.” While training, Foysol was approached by local teenagers, asking for 
advice. He started with a small group and soon realised how much impact the work he was 
doing with them had on their life.  
 
“All the youth centres are closing down. They haven’t got anything to put their energy into. 
By working with them, putting down a foundation, we can try to minimise the problem.“ “We 
started a little family loving group thing, we went from there. Everything I taught is from the 
heart!” He set out to build a collective and called it G5 BarStarz (@g5_barstarz) “To burn off 
all the aggression, burn off the bad energy and turn it into positive energy.” The support 
Foysol gives is beyond basic training advice. He gives his BarStarz guidance on their diet 
and shares wise advice on the value of responsibilities and commitment . “It’s like 
self-defence for your self-esteem.” 
 



 
They train at the outdoor Steel Warriors gym in Poplar in London, a charity dedicated to 
reducing the number of young people carrying knives in the UK. They melt down knives 
taken off the streets and turn them into free calisthenic gyms. “It’s a movement and it’s 
infectious. We all know the children are the future, we need to build a better future, a better 
environment, build programs to stimulate their minds and to believe in themselves. 
Encourage them to do their best in this world.” An important message Foysol would like to 
share with the world: “To succeed on this journey, we need more funding for the youth, more 
youth projects. It would be a wonderful thing for me if we could get support and guidance 
from professionals and from big organisations. I hope to start a movement where other 
people around the world get involved.” 
 
 


